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This paper attempts to combine the concepts of “China’s Image” with the
“international promotion of Chinese language”. The research was conducted using the
method of questionnaires and interview, and getting samples from Thai people who
are 18 years old and above, aiming at illustrating China’s national image in the Thai’s
eyes. Based on the framework of China’s Image, the questionnaires were designed to
figure out the cognition and evaluation of Thai on China’s economy, politics,
diplomacy, culture, society, Chinese people, Confucius Institute and Sino-Thai
relationship. With the methods of both stratified sampling and random sampling, the
survey has received 443 valid questionnaires as the data for quantitative research. In
addition, interview was carried out so as to enable this research to be more qualitative
and supportive.
According to the findings, the overall image of China in the eyes of Thai is
described positive and China is an attractive country to Thai. The first impressions on
China in the eyes of overall respondents are also verge to neutral and positive and the
percentage of negative impression is not high. Respondents attached positive
evaluation to China’s hard power matters including economy, military and modern
technology. As for the soft power matters, most respondents admitted that Chinese
culture was close to Thai culture and had exerted enormous influences on Thai
culture.
In Thai people’s view, the Sino-Thai relations has been mutual beneficial in
all ages. China, as the largest developing country in the world, has been rising during
the past years. And most Thai people hold positive opinions towards the influences
that China’s ungrowth might bring about in the regard of Thailand, ASEAN and even
the world. The number of Confucius Institutes and Confucius Classroons in Thailand
ranks second globally. Most Thai people show a supportive attitude towards the
effects brought by Confucius Institutes in promoting local Chinese language and














which indicates that more efforts need to be paid to Chinese language and culture
promotion in Thailand.
This paper conducted descriptive analysis based on the result of the research,
for the purpose of clarifying the feature and current situation of China’s Image. This
research will not only help promote Chinese language in Thailand, but also possesses
significant research value in enhancing the Sino-Thai relations covering various fields
in the future.
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实力，已成为国家的一项重大战略任务。2006 年 11 月 10 日，胡锦涛在中国文
联第八次全国代表大会、中国作协第七次全国代表大会上，提出“国家软实力”
的概念。一年之后，“国家文化软实力”的概念正式进入党的十七大报告。② 2013
年 12 月 30 日，习近平在中共中央政治局第十二次集体学习时强调着力提高国家
文化软实力的必要性和重要性，提出要注重塑造我国的国家形象，努力提高国际
话语权。③











③ 新华网. 习近平：建设社会主义文化强国 着力提高国家文化软实力.
http://news.xinhuanet.com/politics/2013-12/31/c_118788013.htm.2013-12-31.
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